
1st GGC Roundtable PR/Marketing Meeting Summaries from Break Out Rooms 
 

WORKING INITIATIVES CHALLENGES 

●​ Social media (facebook both public and private and Instagram) 

– Telling our story through pictures | video of the work we do 

●​ Use of modern, responsive websites that are modern and 

public serving, not just member serving 

●​ Effective membership inquiry information processes (contact 

forms on website, modern brochures (less words / more 

pictures), business / contact cards with joining information) 

●​ Childcare services provided at Chapters for events/meetings  

●​ Information about OES to new Masonic Lodge members 

(videos-short talks) 

●​ Younger member zoom meetings and social events 

●​ Educational zoom meetings open to public to learn more 

about OES and Masonry 

●​ More actively teaming up with Lodges on their activities and 

promoting together these events 

●​ Extensively work with youth groups 

●​ Hosting many events that the community can attend 

●​ Regular emails with members 

●​ Use of Masonic publications 

●​ Smaller areas/markets still finding success with PSAs (free 

press release publication on radio and print) 

●​ School presentations about Masonic youth groups 

●​ Wearing OES branded clothing and jewelry 

●​ Use of “Not Just a Man, A Mason” Scottish Rite marketing 

assets shared  

●​ Newsletters 

●​ Use of new member packets 

●​ Lack of marketing/PR on what OES is and what we do / We 

don’t tell our story well 

●​ Don’t have the expertise or knowledge to really know how to 

market OES as well as how to deal with difficult members 

who are not open to new ideas and younger members 

●​ Being open to change 

●​ Dealing with legacy leadership, those who don’t want to give 

up offices/positions to younger/newer members 

●​ Staying or being relevant / appealing to younger members / 

being willing to shift dress code/etc. 

●​ Getting and retaining young members 

●​ Finding mentors 

●​ Working together with other masonic groups 

●​ Offer to help – don’t run the show 

●​ Working with other community organizations 

●​ Older members dictating ways things have to be done, 

instead of being more kind in their directions 

●​ Many don’t really know the history of OES, which is valuable 

to not be lost 

●​ Losing connection with ritual  

●​ Challenges with generation gap (very old members with very 

young members) 

●​ Toxic members 

●​ Apathy / Lack of excitement about the Order 

USEFUL RESOURCES NEEDED IDEAS FOR GGC TO DO 

●​ Professional created marketing resources such as videos and 

graphics that jurisdictions can use 

●​ More modern, sharable visuals that help us to share the 

story of what we do and who we are 

●​ Membership recruitment tools 

●​ Expand social media with the assets and direction on how to 

do this 

●​ Update membership material (and provide examples that 

contain templates that jurisdictions can use) 

●​ Short videos and handout material for lodges and Grand 

Lodges 

●​ Material that would be of interest to youth groups 

●​ Written historical information on OES 

●​ Materials to be available in more than one language 

●​ GGC to do a professional marketing campaign, with paid ads, 

to help with overall opinion/perception of OES and promote 

the good work members do 

●​ Membership recruitment tools provided by GGC 

●​ Provide video and other professional marketing assets that 

can be shared and used throughout the jurisdictions 

●​ Provide regular education zoom webinars on marketing and 

membership 

●​ Provide a large conference on marketing and membership 

(provide training and assets to jurisdictions) 

●​ GGC to have its official social media channels, with 

professionally developed content and managed professionally 

●​ Provide virtual walkthrough events on  the landmarks, the 

Belmont house, etc. to expand public awareness of OES 

●​ Materials in several languages as well as website 

●​ Photos on GGC site and include stories more than just North 

America 

●​ Eastern Star Journal should be in more than one language 

 


